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K-Competencies — New Key Competencies in business for integrating
LifeLong Learning within an enlarged Europe

Project managed in collaboration with Manpower for the promotion of lifelong learning through the
definition of common standards for new key competencies that all EU citizens should possess, in
fields such as: knowledge of the English language, entrepreneurial, intercultural, civil and social
skills, etc. Development of on-line training paths and learning assessment tools relative to the
skills in question.

Value: 547,000 € - Period: 2004 - 2007

http://www.ifoa.it/manpower-kcom

Guidance and Counselling tools for Equal opportunities in the enlarged
European Labour market

Job counselling tools and methods to facilitate the development of skills and opportunities for
women in the job market. This project targets three different types of women users: women in
high level positions; women with professional skills wishing to return to the world of work or
change their job, and women with social disadvantages.

Value: 261,000 € - Period: 2004-2006

http://www.ifoa.it/leo-orienta/

Trainer Qualification in the Area of Call Centres

Distance training course for trainers of call centre operators, experimenting, reviewing and
updating materials developed as part of a previous project. Development of a model for the design
and implementation of on-line courses.

Value: 442,000 € - Period: 2001-2003

COME - European competencies for e-commerce

Identification of a set of common standards for five professional e-commerce profiles. Definition of
a study curriculum for each profile and the creation of software with self-assessment tests to
identify training needs. Design and creation of a smart card for the portability of personal training
data.

Value: 400,000 € - Period: 2000-2003



BABCEW - Business Across Borders of Central, Eastern and Western

Europe
Training actions and information concerning “business culture” for SMEs of Central, Eastern and

Western Europe.
Value of the project : 40,000,000 lire (national share ) - Period: 1999-2001



